
 
October 22, 2025 
 
Comprehensive Property Tax Task Force 
Room 414 - State Capitol 
Pierre, South Dakota 57501 
 
Dear President Carr, Speaker Hansen, and Members of the Property Tax Task Force, 
 
I hope this letter finds you well. I know most of you and I thank you for your continued service to 
the state of South Dakota. For the handful of the committee members that I have not yet met, 
my name is Deb Peters and I have extensive experience in state tax law. I’m a former South 
Dakota State Senator, past President of the National Conference of State Legislatures, and past 
President of the Streamline Sales Tax Governing Board. I’m writing to you on behalf of the 
Association of National Advertisers to express our strong opposition to your proposal to tax 
advertising services.  
 
I spent many years in your shoes where I too worked to lower property taxes in South Dakota. 
However, the proposals which strip the sales tax exemption on advertising services in order to 
reduce the property tax are simply shifting the tax burden from property owners to all South 
Dakota families and businesses with a regressive tax. 
 
Research shows that advertising taxes harm local businesses and consumers more than the 
corporations they seek to impact. A study commissioned by Deloitte found that France’s digital 
advertising tax impacted consumers the most, with 55 percent of the total tax burden passed on 
directly to them, resulting in a functional tax hike for taxpayers. For small businesses, these 
taxes lead to more challenging choices – either significantly raising consumer prices, reducing 
services, laying off staff, or shutting down completely. 
 
Residents of South Dakota, like most Americans, are still navigating significant economic 
pressures, including the lingering effects of runaway inflation that began years ago. This creates 
even more economic uncertainty for businesses and consumers. Additional taxes would only 
compound these challenges, driving people and investments out of South Dakota and, in an 
ironic turn, actually increase property taxes. 
 
Proponents of advertising taxes have long argued that they would only affect a handful of 
multi-billion-dollar companies, but the truth hits much closer to home. Like all 
business-to-business costs, South Dakota consumers and small businesses will be 
disproportionately burdened instead. 
 
At a time when President Trump is cutting taxes on hardworking families and small businesses, 
this proposal would impose a tax on every single business advertising in South Dakota, and in 
turn, raise the price of the goods and services they offer. President Trump has also taken on the 

 



 

battle against advertising taxes and has threatened additional tariffs on countries that do tax 
digital advertising.  
 
The ability of businesses of all sizes to access online platforms and reach new customers has 
leveled the playing field, allowing start-ups, local newspapers, and countless small businesses 
to grow and find success. The last thing South Dakota business owners and entrepreneurs 
need is a tax on their efforts to tell consumers about the important goods and services they 
offer. 
 
In addition to leveling the playing field for South Dakota businesses, advertising is a critical part 
of South Dakota’s economy. According to an independent study commissioned by the 
Association of National Advertisers, advertising expenditures generated $16.2 billion in 
economic activity, while supporting 84,810 jobs in the state. This accounts for 18.1 percent of all 
jobs in South Dakota. Simply put, advertising is a critical industry for South Dakota and elected 
officials should be doing everything possible to protect it—not considering legislation that would 
endanger it. 
 
As a former State Senator, I urge you to focus on ways to harness the state’s opportunity to 
build a more competitive business environment which would encourage innovation and grow the 
overall tax base. As a CPA and state tax law expert, I hope that you will see that this misguided 
idea to tax advertising services would have far-reaching, negative consequences for 
businesses, consumers, and South Dakota’s economy. For these reasons I urge you to oppose 
this proposal. 
 
Sincerely, 
 
 
 
Deb Peters, CPA 
Tax Expert and Consultant for Association of National Advertisers 
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